Cautionary Statement Concerning Forward-looking Statements

GUINNESS
NIGERIA

« This presentation is based on Guinness Nigeria Plc’s financial results for period ended 30" June 2025. Guinness Nigeria Plc (“GN” or
the “Company”) has obtained some information in this presentation from sources it believes to be reliable. Although GN has taken all
reasonable care to ensure that the information herein is accurate and correct, the Company makes no representation or warranty,
express orimplied, as to the accuracy, correctness or completeness of such information.

. Furthermore, GN makes no representation or warranty, express or implied, that its future operating, financial or other results will be
consistent with results implied, directly or indirectly, by information contained herein or with GN’s past operating, financial or other
results. Any information herein is as of the date of this presentation and may change without notice. Guinness Nigeria undertakes no
obligation to update the information in this presentation. In addition, some of the information in this presentation may be condensed or
incomplete, and this presentation may not contain all material information in respect of GN.

. This presentation also contains “forward-looking statements” that relate to, among other things, GN’s plans, objectives, goals,
strategies, future operations and performance. Such forward-looking statements may be characterised by words such as “estimates,”
“aims,” “expects,” “projects,” “believes,” “intends,” “plans,” “may,” “will” and “should” and similar expressions but are not the exclusive
means of identifying such statements. Such forward-looking statements involve known and unknown risks, uncertainties and other
important factors that could cause GN’s operating, financial or other results to be materially different from the operating, financial or
other results expressed or implied by such statements. Although GN believes the basis for such forward-looking statements to be fair
and reasonable, the Company makes no representation or warranty, express or implied, as to the fairness or reasonableness of such
forward-looking statements. Furthermore, GN makes no representation or warranty, express or implied, that the operating, financial or
other results anticipated by such forward looking statements will be achieved. Such forward-looking statements represent, in each
case, only one of many possible scenarios and should not be viewed as the most likely or standard scenario. GN undertakes no
obligation to update the forward-looking statements in this presentation.
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Guinness @ 75: Staff Engagements
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Performance Update




Sustained Growth across Key Metrics

Net Sales Operating Profit

+66% +87%

- 12 months ended Jun’24 - 12 months ended Jun’25

*  Volume growth +4% * Margins have improved from 8.5% to

Realisation & Mix +62% 9.5%

* Costreduction initiatives like annual
sourcing of Sorghum, manufacturing
cost optimisation, raw material cost
rationalisation etc.

GUINNESS

Net Profit

+130%

Amounts in Naira Billions

* Improved liquidity management

* Streamlined fx obligation
management

* Reduced cost of borrowing



Broad-based Growth Across Portfolio

GUINNESS

Weight of
39.1% Revenue

33.7%

14.5% 12.8%

MSS Stout RTD Malt

Revenue
Growth 41.4% 75.4% 106.7% 69.6%
Vs YA



Improved Shareholder Returns

GUINNESS

Share Price in NGN

*64% 1

106.45

65.00 66.00 67.00
les——
49.6
Sep-23 Dec-23 Mar-24 Jun-24 Sep-24 Dec-24 Mar-25 Jun-25 Current

*Growth based on share price as at 28" Jul 25 opening, compared to 30" Sep ’24 closing price 10



Progress vs Key Priorities

Talent remains key focus area with continuous
hiring, internal promotions and in-house
trainings

Dialled-up consumer engagements and
visibility: Ojude Oba Festival, Trophy Tour,
Smirnoff Lagos Fest & Ramadan activation

Gained momentum in expanding distribution
footprint

GUINNESS

Continued gains in manufacturing
efficiency & capacity utilisation

Reduced cost of borrowing, improved
liguidity management and streamlined
fx obligations

Driving operational efficiency through
digitalization initiatives




Strengthened Value Proposition with New Launches

GUINNESS
NIGERIA

SINCE 1864 & SMIRNODFF. €[ KNOWN FOR QUALIT

THE SMOOTH

“THE TASTE vl 4_
" OF ORIJINAL ‘ __
ENJOYMENT

ICE

3 '8 o
Y, ..."
i -
y )
/B BOLY cis B :
4 495 ;
. S0 e AT
\ TR iy I
I | L \ Rl
B .4, ;
% "." o ; “ - )
7 Do
A
v "
3 ; ; (} <
“/ 3
2 - »
i
i s 3
Y \ 4
f NG
P o ¢ y
e
A ol ,' v‘
TR
;F Y J ) s
A e
el RENE
s 3 - 4
. N
=

NOW IN
440ML CAN o
ORIJIN|

MY ROOTS
MY POWER

SINCE 1864 :}:ﬁ SMIRNOFE. "3"1:5 KNOWN FOR QUALIT



Pilot Launch of FES Draught
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Financial Performance




Stable macro indices

GUINNESS

NIGERIA

Stable fx rate backed by healthy reserves Food Inflation GDP
42.0 1,800 39.8 3.8
3.5
3.0 3.2
1,602 4 586 ‘
40.0 1,532 1,600
1,500 26.1 23.5
218 213 211 220
38.0 1,400
38.4 | 38.3 38.4
36.0 1,200
Dec'24 Jan'25 Feb'25 Mar'25 Apr'25 May'25 Jun'25
Dec'24 Jan'25 Feb'25 Mar'25 Apr'25 May'25 Jun'25 Q1'24 Q2'24 Q3'24 Q4'24

mmm Reserve $ Bn == Fx Rate NGN/$

= CBNs fx management policies have helped improve the overall liquidity and promoted rate stability
= food inflation relaxing significantly in the last 6 months

= MPR maintained at27.5%.
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Change of Financial Year
GUINNESS

* Board has approved change of financial year-end from June to December
 Currentfinancial period will run from Jul ‘24 to Dec ‘25 (ie 18mths)
 New financial year will commence from Jan ‘26 to Dec ‘26

* Necessary notices have been filed with respective regulators
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Performance for the period ended June‘25

Amounts in NairaB 12 mths 12 mths
ended Jun’24 ended Jun’25
Revenue 299.5 496.6 +66%
Operating Profit 25.4 47.4 +87%
Net Profit / (Loss) -54.8 16.2 +130%
EPS -2,815 740 +126%

(rounded off, in kobo)
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Income Statement 12 months Ending

Amounts in Naira Billions 12 mths ended 12 mths ended
June‘24 June‘25

Net Sales

GUINNESS

Revenue
Strong revenue growth, driven by volume growth (4%) and improved
realisations (62%)

Cost of sales

Margins
Operating margin improvement has been an outcome of manufacturing
cost efficiencies and overheads control

Gross Profit

Other Income

Expenses

Net Profit
Net finance expense significantly lower vs YA primarily due to relatively
stable FX and reduced cost of borrowing

Profit / (Loss) from Operating Activities

Finance Income/(Expenses)

Profit/(Loss) before Tax

Tax Income/(Expense)

Profit/(Loss) after Tax




Talent, Activations
& Engagements




Learning & Development

GUINNESS
NIGERIA

. ACADEMY.

EMPOWERING TALENT,
DRIVING EXCELLENCE




PREMIER LEAGUE TROPHY

IS HERE

Courtesy visit to the Lagos State government house to present the EPL Trophy

("Un\'\lss Premier League



Guinness Matchday Trophy Tour - over 3,000 attendees with 2,400 sampled

GUINNESS
NIGERIA




DRINK RESPONSIBLY. .o
WWW.DRINKIQ.COM
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Ojude Oba Festiva



Ramadan Activation

GUINNESS
NIGERIA
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Smirnoff & Gordons Fest




Building Brand Awareness with Iconic Media

GUINNESS
NIGERIA
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Winning at Point of Purchase

GUINNESS

NIGERIA

HAMPERS &
GIFT CARDS



Employee Volunteering: Small Gestures, Meaningful Impact

GUINNESS

Ogba Supply team visited Bethesda
School and Home for the Blind,
supporting over 150 visually impaired
residents.

Donated food, toiletries, and essentials 1
; enhance daily living.

Demonstrated our commitment to
inclusion and community impact.




Business with Purpose - Community Stewardship

Sponsoring 150 cataract surgeries and donating much needed medical equipment to Guinness Eye
Centres in Lagos and Onitsha

GUINNESS

30



Awards and Recognitions

INDUSTRY.

GUINNESS

ADVAN Awards Marketing
Excellence

CSR Campaign of the Year - 3rd
place for PlanW

Smirnofflce — 2nd Place for
Consumer Promotion of the
Year

Institute for Industrial
Technology (lIT) Award

Training Partner Award- in
recognition of our
contribution to:

supporting 38 students

covering 50% of their tuition and
training fees

10 months in-company training



Strategic Stakeholder Engagement

v/
GUINNESS

NIGERIA

Courtesy visit to the National Office for Technology Acquisition Courtesy visit to the to the headquarters of the Federal Ministry ~ Courtesy visit to the to the headquarters of the Federal
and Promotion, Abuja, Nigeria. of Finance, Abuja. Ministry of Industry, Trade and Investment, Abuja.

Courtesy visit of the Customs Area Comptroller, Lagos Industrial Area Courtesy visit to the National Sugar Council, Abuja. The St. Patrick’s Day Celebration with the Ambassador of Ireland to
Command, Festac Town, Lagos. to the Guinness Nigeria Head Office Nigeria



Way Forward




Way Forward

GUINNESS
NIGERIA

Innovation: new products, experiences
& pack formats

Deliberate interventions in upskilling to drive Continue momentum in Supply Chain
growth efficiency improvements

Execute bold brand campaigns & activities to

expand presence and reinforce relevance

Improved throughput from current Drive cost efficiency, margin discipline
distribution channels and reduce cost of borrowing
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