
 

 

STATEMENT TO THE NIGERIAN STOCK EXCHANGE AND SHAREHOLDERS ON 
THE UNAUDITED FINANCIAL RESULTS FOR THE SIX MONTHS ENDED 31st 

DECEMBER 2020 
 

The Directors of Guinness Nigeria Plc hereby announce the company’s unaudited 

results for the half ended 31st December 2020. 

 

 
 

 



Comment 
 

Revenue growth of 6% for the half year reflects the resilience of the business in the face of the 

challenging environment in Nigeria. In particular the second quarter of our financial year saw 

disruptions relating to the #EndSars protests, continued restrictions due to Covid-19, which 

impacted consumption occasions in the holiday season, and the impact of high level of 

inflation on consumer spending. Despite these challenges, we saw growth across locally 

produced and imported spirits, Malta Guinness, and Ready To Drink (RTD) brands. Reduced 

export opportunities impacted Guinness although the local sales show single digit growth 

mainly driven by the continued success of the Guinness Smooth innovation. Overall, it was 

encouraging to note that the growth is being driven by the brands and categories that the 

business has strategically choosen to play in.  

 

Gross margin declined in the half year, although the rate of decline reduced from the first 

quarter to the second quarter, driven by a slowdown in the rate of cost of sales growth. Cost 

of sales increased by 11% in the fiscal half, having increased 21% in the first quarter. Increased 

cost of sales is mainly driven by inflationary pressure, which itself is being driven by recent  forex 

devaluation, that is impacting key inputs and raw materials. There is also discernible consumer 

shift to canned products, which are more expensive to produce,  given at-home consumption 

trends. Despite this, growth in cost of sales is below inflation due to continued cost control 

measures and product/category mix. Marketing spend declined in the half year due to 

savings as a result of on-trade closures. In line with our strategy, however, the spend on 

Guinness and spirits has been increased.  

 

Operating margin remained broadly flat as reduced marketing and distribution expenses, flat 

administrative expenses, and disposal of previously impaired assets mitigated the gross margin 

declines.  

 

With the devaluation of the naira, financing costs increased significantly despite a reduction 

in the net interest cost on the back of better cash generation. Profit after tax was impacted 

by a one off historic tax settlement charge.  

 

The Board is delighted that growth is being driven by the brands and categories that the 

business has strategically choosen to play in and remains confident that our strategy is sound 

and facilitates the long term sustainability of our business. The Board will continue to support 

the management in its efforts to build a business that aims to consistently deliver growth and 

positive returns for all stakeholders.  

 

By order of the Board. 

 

 
 

ROTIMI ODUSOLA 

Company Secretary 
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Dated this 27th day of January 2021 


